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1951 SURVEY OF CONSUMER FINANCES
PART II. Purchases of Durable Goods and Houses in 1950 and Buying Plans for 1951
 x
More consumers purchased automobiles, furni-
ture, and major household appliances in 1950 than
in any previous postwar year and aggregate ex-
penditures for consumer durable goods reached
new highs. The number of house purchasers and
the aggregate amount of their expenditures almost
regained 1948 levels after declining in 1949.
A larger proportion of the market for furniture
and major household appliances consisted of
spending units having incomes of $5,000 or more
in 1950 than in prior years. This increase reflected
an increase in the proportion of spending units
within this income group as well as an increase
in the frequency of their purchases.
By early 1951 the proportion of spending units
that planned to buy automobiles during the coming
year had declined from a year earlier, but the pro-
portion planning to purchase houses remained
about the same. The proportion of spending units
that intended to buy at least one item of furniture
or a household appliance was as large as a year
earlier, although prospective purchases of some
items declined. In general, the degree of uncer-
tainty with respect to buying plans was somewhat
1This is the second in a series of articles presenting the
results of the 1951 Survey of Consumer Finances sponsored
by the Board of Governors of the Federal Reserve System and
conducted by the Survey Research Center of the University
of Michigan. The first article in the series appeared in the
June BULLETIN and covered the general financial position and
economic outlook of consumers. Subsequent issues of the
BULLETIN will contain articles analyzing changes in the dis-
tribution of incomes, in consumer saving patterns, and in
holdings of nonliquid assets.
The present article was prepared by John Frechtling and
Tynan Smith of the Consumer Credit and Finances Section of
the Board's Division of Research and Statistics. The authors
have necessarily maintained a close working relationship
with the staff of the Survey Research Center at all stages of
their work and their analysis of survey tabulations has had
the benefit of many suggestions from the Center's staff, par-
ticularly John B. Lansing, Harold Guthrie, William Mooney,
and Marion Walsh.
Data are based on the results of about 3,400 interviews
taken in 66 sampling an,as throughout the nation. The
sample is representative of the entire population of the United
States residing in private households. The following groups
are omitted: (1) members of the armed forces and civilians
living at military reservations; (2) residents in hospitals and
in religious, educational, and penal institutions; and (3) the
floating population, that is, people living in hotels, large
boarding houses, and tourist camps.
greater at the beginning of this year than a year
ago.
The findings given above were included in the
brief outline of survey results published in the
April and June issues of the BULLETIN. The pres-
ent article presents a more detailed analysis of con-
sumer purchases of houses and durable goods in
1950 and of intentions to purchase during 1951.
2
CONSUMER PURCHASES IN 1950
International developments during the latter half
of 1950 intensified demand, already at high levels,
for houses, automobiles, household appliances, and
furniture. Even before the invasion of South
Korea, the American economy had shaken off the
slight recession of 1949 and, by the second quarter
2 The findings of the 1951 survey are indicative of the past
and prospective activities of approximately 52 million con-
sumer spending units, groups of persons living in the same
dwelling and related by blood, marriage or adoption, who
pool their incomes for major items of expense. The total
number of spending units is estimated for Feb. 1, 1951,
the approximate mid-point of the period during which in-
terviews were being made by the field staff of the Survey
Research Center.
In 1951, for the first time in the period in which the sur-
vey has operated, it appears that there was no increase in the
number of spending units over the previous year. This may
be largely accounted for by the increase in number of the
armed forces, a portion of the national population which is
excluded from the survey universe. This is substantiated by
a reduction in the number of spending units headed by men
less than 35 years of age.
Although the total number of spending units remained
constant, the estimated number of families rose from approxi-
mately 45.2 to 45.9 million. Family units consist of all per-
sons related by blood, marriage or adoption who live in the
same dwelling unit. The increase in the number of families,
even though the number of spending units remained constant,
reflects the continued expansion of housing facilities and the
continued high marriage rate. As a result of these factors,
there is apparently less doubling up of related spending
units in the same dwelling.
It should be noted that the estimate of 53 million spending
units used in the initial article of the 1951 survey series has
been revised downward in light of additional information
obtained since its publication. Estimates of the number of
spending units in recent years are subject to revision when
final tabulations of the 1950 Census of Population are avail-
able.
For a more extended discussion of the definitions and
methods used by the Survey of Consumer Finances, see
"Methods of the Survey of Consumer Finances," Federal
Reserve BULLETIN, July 1950, pp. 795-809.
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of 1950, industrial production exceeded previous
postwar levels.
The factors responsible for absorption of a record
output of consumer goods may be grouped as being
associated either with the character of product and
basic characteristics of the population or with gen-
eral financial conditions. The first group includes
such factors as the suspension of production of cer-
tain goods during the war years, development of
new types of goods and improvement of already
existing classes of goods, and the very high rate of
family formation during the war and postwar
years. The financial factors affecting consumer
demand include the pattern of credit terms and
the amount of credit available at such terms, the
stock of liquid assets available for supplementing
spending from current income and, finally, pre-
vailing price-income relationships.
The Surveys of Consumer Finances provide im-
portant insights into the roles played by these fac-
tors in influencing the demand for the various
types of consumer durable goods. Different groups
in the population may not be affected by these fac-
tors to the same degree; different methods of financ-
ing, for example, may be of varying importance to
different groups of the population. While the
present section is concerned primarily with con-
sumer purchases during 1950, it will relate many
tendencies in that year to trends indicated in pre-
vious surveys.
Automobiles. The influence of wartime stoppage
of production has dominated the postwar automo-
bile market. By the end of the war the number of
passenger automobiles in use had fallen below the
prewar level because of the lack of replacements
for those lost through scrapping or accident and
of the withdrawal of some cars from use during
the war. By July 1947 the rapid resumption of pro-
duction and reregistration of cars withdrawn from
storage had raised registrations of passenger cars
to 27.5 million, nearly the level of July 1941.
3
Thereafter backlog demand, reflecting a sub-
stantial expansion in the adult population since
3 Data cited were compiled by R. L. Polk and Company,
Detroit. They are not strictly comparable to survey estimates
because they include passenger cars owned by governments,
businesses, and members of the transient and institutional
population who are not included in the survey universe.
Since the estimate of the number of cars owned within the
survey universe at the beginning of 1949 was about 90 per
cent of estimated registrations on that date, it can be assumed
that total registrations furnish a satisfactory index of the
movement of the number of cars in the hands of consumers.
1941 and the predominance of older model cars
in use, helped to maintain output and sales at
extremely high levels.
4 Continued full employ-
ment at high incomes, large holdings of liquid
assets, and the availability of credit on favorable
terms were financial factors contributing to exten-
sive demand since the war.
The estimated number of spending units pur-
chasing cars during 1950 which they still owned
at the time of the survey interview was approxi-
mately 12.7 million. This exceeded the number
of purchasers in 1949 by more than one million and
was about two and one-half times as many as in
1946 (see Table 1). Of the 1950 purchasers, about
5.2 million bought new cars and 7.5 million bought
used cars. Aggregate gross expenditures for auto-
mobiles reached a new high of almost 17 billion
dollars. Expenditures for used automobiles leveled
off at 5.2 billion, the same amount as in 1949, but
expenditures for new cars rose to 11.7 billion. The
average and median prices of new cars continued
their steady postwar rise during 1950. In the case
of used cars, these prices continued to decline from
the peak in 1948.
Spending units with incomes of $5,000 or more
accounted for about 54 per cent of the new cars
purchased in 1950 compared with 47 per cent in
1949, and those with incomes less than $3,000 for
14 per cent in 1950 compared with 24 per cent in
1949 (see Table 2). These changes in the rela-
tive importance of the higher and lower income
groups as buyers of new cars reflect both the
movement of spending units into higher income
groups and the failure of the lower groups to
expand their rate of purchases in 1950 (see Table
3). In general, the distribution of new car buyers
by income groups in 1950 returned to the pattern
of 1948 following a year in which the share of the
groups below $3,000 had increased substantially.
There was less change in the relative importance
of higher income groups in the used car market.
Spending units with incomes less than $2,000
appear to have become more important as buyers
of used cars since 1948 while spending units with
incomes from $2,000 to $2,999 have become less
important.
4 Technical changes such as improvement of highways and
adoption of the all-steel body have probably accounted for a
trend toward a longer effective car life. However, the impact
of the war undoubtedly accounted for a much more rapid
increase in the average age of cars than can be explained by
this trend.
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TABLE 1

































































































































































































































































































































































































1 Planned purchases for year 1951 and actual purchases during 1950 were ascertained from interviews made during January-early
March 1951. Similar information for previous years was obtained by surveys made early in 1950, 1949, 1948, 1947, and 1946. Planned
purchases for a given year are based on reports of spending units that said they definitely or probably would buy during year and on a
few" reports that purchases had been made in given year prior to interview. For automobiles and nouses, reports generally indicated
whether a new or used model would be purchased; cases where consumers were undecided on this point are distributed equally between
the two categories. Distribution of spending units by intention to buy in each of years 1946-51 is shown in. Table 17.
2 Refers to total expenditure before deduction of value of trade-ins or existing assets sold.
8 In the case of automobiles, figures in this column represent the proportion of all spending units that bought cars during the given
year and still owned them at the time of interview.
Data on expenditure for automobiles refer (1) only to the most recent car purchase during the given year in the case of spending units
that bought more than one car but owned only one at the time of interview and (2) only to the more expensive car purchase during the
given year in the case of spending units that bought more than one car and owned two or more at the time of interview.
4 Refers to nonfarm houses and percentage of nonfarm spending units only. Farm operators are excluded from housing figures inas-
much as their purchases of housing are usually incidental to their purchases of farm land.
6 Data concerning plans to buy houses in 1951 and 1950 are not completely comparable with earlier data because of changes in coding
procedures which tended to reduce somewhat the proportions of prospective buyers in 1950 and 1951 relative to earlier years. Neverthe-
less, a larger proportion of spending units appear to have been probable or definite buyers in 1950 than in 1949 and a smaller proportion
in 1951 than in 1950. No change is indicated between 1950 and 1951 if spending units who were undecided about purchases are included.
(See Table 17).
6 Includes both new and used automobiles.
7 Changes in coding procedures in the 1950 and 1951 surveys somewhat reduced the percentage of spending units in the "will probably
buy" category. This italicized line gives adjusted data for 1950 which are comparable with earlier years.
8 Data not available.
Spending units headed by persons less than 25
years of age accounted for a smaller proportion of
both the new and used cars purchased in 1950 than
they had in either of the two preceding years (see
Table 4). This decline for the youngest age group
was greater than can be accounted for by the slight
decline in its relative importance in the civilian
population as a result of the expansion of the armed
forces. Many men in this age group who are still
civilians may have been deterred from purchasing
cars because of the possibility that they might soon
be called into service.
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TABLE 2
INCOMES OF ACTUAL AND PROSPECTIVE BUYERS OF CONSUMER DURABLE GOODS





































































































































































































































































































































































































































1 Includes those who had purchased in given year prior to interview, those who said they definitely would buy, and those who said
they probably would buy. Number of cases sharply reduced in 1951 by omission of one-half of nonfarm sample. Because of small num-
ber of cases, the income distribution of prospective car buyers in 1951 should be used with caution.
2 Includes both new and used automobiles.
3 Data not available.
4 Includes television sets.
5 No cases reported or less than one-half of 1 per cent.
NOTE.—Distributions of prospective buyers in 1951 and actual buyers in 1950 are related to distribution of income in 1950. Data
for earlier years are similarly related. Table therefore reflects shifts in distribution of both buyers and income. It is necessary to keep
in mind, as indicated in lower part of table, that from 1946 to 1948 there was a steady shift from lower to higher income brackets; in
1949 there was a temporary reversal of this tendency, but it was resumed in 1950.
The most striking change in the occupational dis-
tribution of car purchasers was the decline from
1948 and 1949 levels in the proportion of the new
car market accounted for by the entrepreneurial
groups—the farmers and the managers and self-
employed. The lesser frequency with which these
groups purchased new cars may have reflected un-
favorable changes in incomes during the slight re-
cession of early 1949, reduced need for cars because
of very high rates of purchase in 1949, or the pur-
chase of used cars rather than new cars. Spend-
ing units headed by clerical and sales personnel
or by skilled and semiskilled workmen accounted
for almost one-half of the new car purchases in
1950 in contrast to somewhat more than one-third
in 1949.
Expansion of the postwar automobile market has
been characterized each year by a decline in the
proportion of car purchasers who used only cash
or cash and a trade-in (see Table 5). The number
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TABLE 3
ACTUAL BUYERS OF CONSUMER DURABLE GOODS WITHIN VARIOUS GROUPS
[Buyers as a percentage of spending units within group]
Group characteristic
Money income before taxes:
Under $1,000























































































































































































































1 No cases reported or less than one-half of 1 per cent.
TABLE 4
AGE AND OCCUPATION OF ACTUAL BUYERS OF CONSUMER DURABLE GOODS
 X
[Percentage distribution of spending units]
Group characteristic









Occupation of head of spending unit:
Professional and semiprofessional
Managerial and self-employed
Clerical and sales .
Skilled and semiskilled






























































































































































































































1 At time of interview early in year following purchase.
2 No cases reported or less than one-half of 1 per cent.
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TABLE 5
ACTUAL AND PLANNED METHODS OF FINANCING PURCHASES OF HOUSES,
AUTOMOBILES, FURNITURE, AND MAJOR HOUSEHOLD APPLIANCES










Full cash (including trade-in allowances)
Instalment credit and other borrowing (together with down
payments in form of cash and trade-in allowances)
 7
Method not ascertained . . .....
All cases
Number of cases ....
New automobile:
Full cash (including trade-in allowances)
Instalment credit and other borrowing (together with down






Full cash (including trade-in allowances) . ...
Instalment credit and other borrowing (together with down
payments in form of cash and trade-in allowances)
 7
IVIethod not ascertained . ...
All cases .. .
Number of cases ... -
Furniture and major household appliances:
Full cash (including trade-in allowances)
Instalment credit and other borrowing (together with down

























































































































































































































































































1 Includes those who had bought in given year prior to being interviewed, those who said they definitely would buy, and those who
said they probably would buy.
2 Includes both new and existing nonfarm houses.
3 Data not available.
*• Data for 1947 are not completely comparable with data for other years because nonmortgage type borrowing was not included
in 1947.
* No cases reported or less than one-half of 1 per cent.
6 Includes both new and used automobiles.
7 In the 1951 and 1950 surveys, the question asked included a reference to "other borrowing." In earlier surveys these words were
not included.
8 Number of cases sharply reduced in 1951 survey by omitting one-half of nonfarm sample.
of these purchasers increased but less rapidly than
the total number of purchasers. As shown in the
chart on page 7, this movement was more marked
for used than for new car purchases.
Classification of purchases by quarters appears to
indicate that during the final quarter of 1950, after
the regulation of consumer instalment credit had
gone into effect, the use of credit became less im-
portant in making both new and used car purchases
than it had been in previous months.
In 1950 about 45 per cent of the buyers of new
cars and 55 per cent of the buyers of used cars
financed their purchases in part by some form of
credit. In the purchase of new cars, the practice
was more frequent among spending units with
1950 incomes of less than $5,000 (5 cases in 10)
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METHODS OF FINANCING NEW AND USED AUTOMOBILES
Millions of Cars Millions of Cars
Credit of Some Type
Cash or Trade-in and Cash
1946 1947 1948 1949 1950 1946 1947 '948 1949 1950
than among spending units with higher incomes
(4 cases in 10). In buying used cars, almost 6 in
10 spending units with incomes of $2,000 or more
and a slightly smaller proportion of those with in-
comes below $2,000 used credit.
When classified on the basis of car price, in
1950 the use of credit for new car purchases was
more frequent for lower priced than for higher
priced cars. Purchases involving credit included
about 50 per cent of the cars costing less than
$2,000 and about 40 per cent of those costing $2,500
or more. More striking differences appear among
the used car price groups. About 40 per cent of the
purchases amounting to less than $500 involved
credit, approximately 75 per cent of those in the
price range $500-$999, and about 60 per cent of
those in the price group of $1,000 or more.
About two-fifths of the 1950 buyers of new cars
who used credit financed their purchases for 24
months or more and another fifth for 18 to 23
months. There was no evidence of significant
differences among income groups or among price
groups in the duration of financing. About two-
fifths of the used car purchasers using credit re-
ported the duration of their financing to be 12
months or less, while about one-tenth reported a
duration of 24 months or more. Longer maturities
were most frequently reported by buyers of used
cars priced at $1,000 or more and by buyers having
incomes of $2,000 or more.
Of the new car buyers who used credit to help
finance their purchases in 1950, about one-fourth
made a down payment of one-third of the price
or less, about one-third reported a down payment
of between one-third and one-half, and more than
two-fifths made a down payment exceeding one-
half of the purchase price. There appeared to be
no significant difference in the down payments
made within various price and income groups.
In general, the down payment was a smaller
proportion of the purchase price of used cars bought
on credit than of new cars. About 1 in 2 of
the used car buyers for credit made down pay-
ments equal to one-third or less of the purchase
price, while 1 in 3 reported down payments of
between one-third and one-half, and only 1 in 5
reported down payments of more than one-half.
There was little difference in this distribution when
classified according to price of car with the excep-
tion that used cars costing $1,500 or more included
a smaller proportion of relatively small down pay-
ments and a larger proportion of large down pay-
ments. Used car buyers with incomes of less than
$2,000 reported a larger proportion of relatively
large down payments than did the other income
groups.
Use of accumulated liquid assets was an im-
portant means of financing many purchases of cars
in 1950, especially those involving a substantial net
outlay (price of car minus trade-in or sale of exist-
ing car). Over one-third of the spending units
whose net outlay for an automobile was $1,300 or
more reported that they had reduced their liquid
assets $500 or more. When asked the reason for
their reduction of liquid assets, more than 4 in 10
of the spending units with incomes of more than
$2,000 and liquid asset reductions of $500 or more
reported the purchase of a car or some other type
of durable good. In the lower income groups,
which on the whole bought cars and other durable
goods less frequently, only about 1 in 7 of the
spending units reporting any reduction of liquid
assets reported purchases of such goods as a reason
for the reduction.
The relative importance of trade-ins and sales
prior to purchase has remained fairly steady since
1948 (see Table 6). In each year, about four-fifths
of the purchasers of new cars and slightly more
than one-half of the purchasers of used cars either
traded in or sold another car prior to buying the
car owned at the time of the survey interview.
During this period, however, the proportion of
trade-ins increased relative to sales prior to pur-
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TABLE 6
TRADE-INS AND SALES IN CONNECTION WITH AUTOMOBILE
PURCHASES
[Percentage distribution of spending units within groups]
Type of
transaction
































































1 No cases reported or less than one-half of 1 per cent.
chase. For some time after the war it was possible
for car buyers to obtain more for their old cars
by selling them on the market than by turning
them over to automobile dealers as trade-ins. This
situation tended to disappear in 1949 and early
1950 as the supply of new cars increased relative
to demand. In this period dealers returned to
their prewar practice of giving more on trade-ins
than the cars would bring on the market after
allowing for the cost of repairs and selling expenses.
About 65 per cent of all families owned cars in
early 1951. This compared with 56 per cent in
early 1949 and about 58 per cent in late 1941 (see
Table 7). Urban and rural families both shared
in this increase in car ownership, the proportion
of car owning rural families remaining somewhat
above that of urban families. Frequency of auto-
mobile ownership increased during the past two
years at all income levels, but grew most rapidly
in the middle income quintile. When placed on
a spending unit basis, the proportion of the popu-
lation that owned automobiles increased from 51
per cent in 1949 to 60 per cent in 1951. Appar-
ently there was also a slight increase in the fre-
quency of ownership of two or more cars.
The distortion of the age distribution of auto-
mobiles as a result of the wartime cessation of pro-
duction is very evident in comparing prewar and
postwar data relating to cars owned by urban fam-
ilies (see Table 8). Cars more than seven years
old were twice as great a proportion of all cars
owned by urban families in 1951 as in 1941, not-
withstanding a sharp decline since 1949. This was
true in all income quintiles except the lowest.
With the passage of time the ownership of cars
of any given model year tends to be transferred
to the lower income groups (see Table 9). Thus
TABLE 7
AUTOMOBILE OWNERSHIP WITHIN RURAL AND URBAN FAMILY INCOME QUINTILES
 1
[Automobile owners as percentage of all families in group]
Families ranked by annual









































































1 Data for 1951 and 1949 were obtained in the Surveys of Consumer Finances. They relate to automobiles owned at time of inter-
view and to income in previous year. Data for 1941 were estimated from information obtained in Family Spending and Saving in Wartime
(Bureau of Labor Statistics Bulletin No. 822, April 1945) and Rural Family Spending and Saving in Wartime (U. S. Department of Agri-
culture, Miscellaneous Publication No. 520, June 1943).
The surveys covering 1951 and 1949 differ somewhat from the survey covering 1941 in definition of automobile ownership and family
unit, in the universe covered, and in sampling methods.
The figures in this table cannot be used to measure precise changes in automobile ownership. The sampling errors of the differences
(at the 95 per cent level of probability) for the proportion of car owners in each quintile of urban, rural, and all families are estimated
to be 9-10, 10-11, and 6-7 percentage points, respectively. This estimate of sampling error takes only sampling variability into account.
Reporting errors and differences in definitions and methodology are not taken into account. The 1941 definition of car ownership (owner-
ship at any time during the year) makes for a somewhat higher frequency of ownership in 1941 relative to 1951 and 1949 (ownership at
time of interview).
All families (including single-person families) were ranked by size of annual money income before taxes in 1950 and 1948, and then
classified in fifths (quintiles). For 1941, the rankings were derived from an open-end distribution of families among various income size
groups by a process of freehand graphic interpolation of cumulative frequency distributions. Urban and rural families were similarly
ranked and classified. It is believed that the data show with reasonable accuracy the nature of certain changes in the pattern of ownership
during this period. 3 Ownership of an automobile at time of interview indicated by some member of the family.
3 Ownership in some period during 1941 of an automobile used wholly or partly as a family car. Excludes cars used exclusively for
business purposes.
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TABLE 8
AGE OF AUTOMOBILES OWNED BY URBAN FAMILIES WITHIN INCOME QUINTILES
 1




3 years or less
1 year or less
1 to 3 years
More than 3 years....
3 to 7 years
 4
















































































































































































1 Data for early 1951 and 1949 were obtained in the 1951 and 1949 Surveys of Consumer Finances. They relate to latest model auto-
mobile owned at time of interview and to income in the previous year. Data for 1941 were estimated from information obtained in Family
Spending and Saving in Wartime (Bureau of Labor Statistics Bulletin No. 822, April 1945).
The surveys covering 1949 and 1951 differed somewhat from the survey covering 1941 in definition of automobile ownership and
the family unit, in the universe covered, and in sampling methods.
The figures in this table cannot be used to measure precise changes in automobile ownership. However, it is believed that the data
show with reasonable accuracy the nature of certain broad changes in the pattern of ownership during this period.
2 All urban families (including single-person families) were ranked by size of annual money income before taxes in 1950, 1948, and
1941, respectively, and then classified in fifths or quintiles. The rankings for 1941 were derived from the distribution of urban families
among various income size groups.
^Automobiles owned at time of interview in January-March 1951 were classified for age as follows: 1 year or less—1950 and 1951
models; 2 to 3 years—1948 and 1949 models; 4 to 7 years—1946 and 1947 models; more than 7 years, 1945 models and earlier.
Automobiles owned at time of interview in January-March 1949 were classified for age as follows: 1 year or less—1948 and 1949
models; 2 to 3 years—-1946 and 1947 models and the very few 1945 models; 4 to 7 years—none because of cessation of production in the
war period; more than 7 years—1942 models and earlier.
Automobiles owned at end of 1941 were classified for age as follows: 1 year or less—1941 and 1942 models; 2 to 3 years—1939 and
1940 models; 4 to 7 years—1935, 1936, 1937, and 1938 models; more than 7 years—1934 models and earlier. Only automobiles which
were used wholly or partly as family cars were included; all cars used exclusively for business purposes were excluded.
4 An insignificant number of automobiles were in this age group as of early 1949 because of the cessation of production during the war.
TABLE 9
CHARACTERISTICS OF SPENDING UNITS OWNING VARIOUS MODELS OF AUTOMOBILES
 1
[Percentage distribution of spending units]
Characteristic of spending unit







$5 000-$ 7 499
$7,500 and over
All cases




























































































































































































































1 Includes passenger cars and station wagons owned at the time of interview in January-March of designated year by a member of
the spending unit; excludes trucks, tractors, motorcycles, and taxicabs.
2 In the 1949 survey, 1945 models are included in the group 1946-47. In the 1951 survey, the few 1945 models in existence are
included with 1940-1942 models.
3 Ownership is related to income in previous year.
4 In all distributions except those within 1949 occupational groups, where more than one car is owned by a spending unit, the addi-
tional cars are distributed according to their model years. Within 1949 occupational groups, only the most recent model has been dis-
tributed,
6 Includes unemployed and retired persons, students, housewives, and persons engaged in police, fire, and other protective services.
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the proportion of 1946 and 1947 model cars owned
by spending units with incomes of less than $3,000
increased from about 21 per cent in early 1949
to 32 per cent in early 1951.
Furniture and major household appliances. Stocks
of household appliances in the hands of consumers
have increased rapidly over the past decade. Since
there was a wartime stoppage of production of
these items, the major part of this expansion was in
the postwar years covered by the Surveys of Con-
sumer Finances. Data relating to the stocks of
various types of consumer durable goods are not
available in the same detail as data pertaining to the
stocks of automobiles, but the 1940 and 1950 Cen-
suses of Housing do furnish some data indicating
the magnitude of the movements of stocks of cer-
tain appliances.
5 In 1950, 96 per cent of all
dwelling units were found to have radios in con-
trast to 83 per cent in 1940. Dwelling units contain-
ing mechanical refrigerators rose from 15.1 million
or 44 per cent of all dwelling units in 1940 to 33.5
million or 80 per cent in 1950. By April 1950,
5.1 million dwelling units had television sets.
Rapid expansion of ownership of television sets
since the war exemplifies market response to an
important new product. Ownership of radios un-
derwent a similar rapid expansion in the twenties
and the thirties, and ownership of refrigerators
in the thirties and forties.
The proportion of spending units reporting the
purchase of at least one item of furniture or house-
hold appliance continued its postwar rise in 1950
to approximately 42 per cent (see Table 1). The
number of spending units making such purchases
is estimated to have been about 21.8 million and
their aggregate expenditure about 7.6 billion dol-
lars. The average expenditure was about $350 in
1950, the same as in 1949.
The increase in the total number of consumers
6Preliminary Report, 1950 Census of Housing, Series HC-5,
No. 2, Bureau of the Census, U. S. Department of Commerce.
The universe covered by the Census of Housing differs some-
what from the universe of the Surveys of Consumer Finances.
The basic unit, the dwelling unit, is in general defined as a
group of rooms or a single room occupied or intended for
occupancy as separate living quarters, by a family or other
group of persons living together or by a person living alone.
The number of dwelling units coincides with the number of
primary spending units in the survey universe. Conceptually,
the change in the reported stocks of durable goods present in
dwelling units should differ from the total purchases of the
survey population because the former includes changes
through purchases by businesses owning apartments or build-
ing homes for sale complete with appliances.
buying some type of durable good did not result
in an increase in sales of all types of goods. The
proportion of spending units buying television sets
doubled in 1950 as compared to 1949, but the
proportion of the population buying radios declined
(see Table 10). The proportion of spending units
purchasing furniture also fell off somewhat. A
significant increase in purchases was found for
washing machines. No significant change was
indicated in the proportion of the population buy-
ing refrigerators.
An important element in the demand for many
types of household equipment is the distribution of
spending units among those containing single per-
sons and those consisting of married persons, espe-
cially those with young children. The increase in
the marriage rate during the war and postwar
periods over the rather low rate prevailing in the
depressed thirties has increased the proportion of
spending units in the groups which are especially
active in the markets for appliances such as washing
machines and refrigerators and for furniture.
It should be noted that the demand for tele-
vision sets and, to a lesser extent, the demand
for refrigerators are apparently not affected as
much as furniture and washing machines by the
age and family composition of the spending unit
(see Table 11). The former two items, however,
have been undergoing a period of rapid expansion
because of their relative newness on the market.
After ownership of these items has become more
widespread, the market for these goods also will
come to be dominated to a greater extent by the
younger, recently married spending units.
An interesting side light on the general expansion
of the refrigerator market is the fact that spend-
ing units having incomes of $1,000 to $1,999 re-
ported purchasing a refrigerator more frequently
than any income group except the topmost one.
Farm operators, many of whom are in the low
income groups, were especially active in buying
refrigerators.
The most striking shift in the distribution of
the buyers of furniture and household appliances
in 1950 as compared to earlier postwar years was
the increase to approximately 28 per cent in the
proportion of buyers with incomes of $5,000 or
more (see Table 2). While increasing slowly from
1947, this proportion had been only 22 per cent
in 1949. The increase in 1950 may be explained
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TABLE 10





1950 1949 1948 1947 1946
Planned purchases
1951 1950 1949 1948 1947
Furniture:
Percentage of spending units
Estimated number of spending units (in millions)
Median expenditure
Radio:*
Percentage of spending units
Estimated number of spending units (in millions)
Median expenditure
Television set:
Percentage of spending units




Percentage of spending units
Estimated number of spending units (in millions)
Median expenditure
Washing machine:
Percentage of spending units








































































































































would buy, and those who said they probably would buy.
reported.
3 Radio purchases in 1950, 1949, and 1948 and prospective purchases in 1951, 1950, and 1949 are not completely comparable with
earlier data because of the exclusion of television sets, which are now shown separately.
4 Data not available.
5 Actual refrigerator purchases in 1950 and 1949 and prospective purchases in 1951 and 1950 are not completely comparable with
earlier data because of the addition of deep-freeze units.
TABLE 11
EFFECT OF FAMILY STATUS ON PURCHASES OF SELECTED DURABLE GOODS, 1950





Age 45 and over
Married:
2
Age 18-44, no children under 18. ..
Age 18-44, 1-2 children under 18. .
Age 18-44, 3 or more children
under 18 ...
Age 45 or over, no children under 18.

















































































1 Nonfarm house purchasers as a percentage of nonfarm spending units.
2 No cases reported or less than one-half of 1 per cent.
3 Age refers to person considered as head of spending unit.
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TABLE 12
METHOD OF FINANCING FURNITURE AND MAJOR HOUSEHOLD APPLIANCES, 1950
[Percentage distribution of spending units within income groups]
Method of financing
Cash for all items
Instalment credit for all items








































































1 Includes cases for which information concerning items purchased and method of financing was not ascertained. These cases account
for about one-half of 1 per cent of all cases.
in part by the 4 per cent increase in the proportion
of spending units in this group; in part, by the much
greater increase in the relative frequency of pur-
chases of these goods within the income groups of
$5,000 or more than within the lower income
groups (see Table 3). The higher income groups
may have been in a better position to engage in an-
ticipatory buying after the invasion of South Korea.
Spending units headed by persons under 35 years
of age were less important to the market for fur-
niture and household appliances than they had been
in 1948 and 1949. As in the case of automobiles,
entrance into the armed forces and general uncer-
tainty as to their position may account for the
decline in importance of the younger groups as
buyers of durable goods (see Table 4).
When buyers of durable goods are classified by
occupation, the principal movements—other than
those largely accounted for by changes in the rela-
tive numbers of the various occupational groups—
are the decreased importance of the farm operator
group and the increased share of the managerial
and self-employed group. Farm operators pur-
chased durable goods at a lower rate than in 1949,
notwithstanding generally higher incomes. Since
the primary impetus to the rise in income was the
rapid increase in farm product prices in the fall,
and since many farmers do not realize their income
until late in the year, the stimulus of increased
incomes operated only in a brief portion of the
year and did not offset the effects of falling farm
income in 1949 on their 1950 purchases.
In 1950 the trend shown in previous postwar
years toward more extensive use of credit by pur-
chasers of furniture and household appliances was
reversed. About 50 per cent of the spending units
buying these items used credit in 1950 (see Table 5).
This represented a decline from the 54 per cent
in 1949 but was still above the 1947 proportion of
42 per cent. Among spending units having in-
comes of $1,000 to $4,999, the proportion of pur-
chasers using credit for the purchase of at least one
item was substantially greater than the proportion
making only cash purchases. The reverse held for
those having incomes of $5,000 or more while in
the lowest income group cash buyers and users of
credit were about equal in number (see Table 12).
The progressive increase in the frequency of
spending units using instalment credit from the
lower income groups through the $3,000-$4,999
group indicates the close relation between the
ability to obtain credit and the level of income
(see the chart below). This relationship was not
CONSUMER USE OF CASH AND INSTALMENT CREDIT TO BUY
FURNITURE AND MAJOR HOUSEHOLD APPLIANCES
Per Cent Percentage of Spending Units within Income Group Per Cent
Cash for Some Items, Credit for Other
nstalment Credit for All Items
Cash for All Item
$5,000 $7,500
$7,499 AND OVER
1950 Money Income before Taxes
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apparent among spending units with incomes of
$5,000 or more, probably because they did not need
to use credit as often as those with lower incomes.
Although spending units with incomes of $5,000
or more used credit less frequently than those
with lower incomes, those that borrowed tended to
borrow larger amounts. As a consequence the one-
fifth of all spending units in this income group con-
tained two-fifths of the borrowers of $500 or more.
Use of credit for the purchase of furniture and
household appliances was more frequent when the
expenditures involved were large. About 30 per
cent of the spending units whose purchases totaled
less than $100 used credit. Slightly over 50 per
cent of the spending units whose expenditures
ranged from $100 to $499 reported using credit
for at least one of their purchases, and about 60
per cent of those making expenditures of $500 to
$999.
Ability and willingness to draw on accumulated
liquid assets was probably an important determi-
nant of the method of financing the purchase of
durable goods. The general importance of pur-
chases of cars and durable goods as a reported
reason for the reduction of liquid assets was noted
above in the discussion of automobile purchases.
More than 20 per cent of the spending units pur-
chasing furniture and household appliances entirely
for cash, but less than 10 per cent of the spending
units using credit for all their purchases, reduced
liquid assets by $500 or more. Another finding
as to the relation between methods of financing and
liquid assets was that almost one-third of the spend-
ing units using credit in all their purchases re-
ported that they did not hold any liquid assets at
the beginning or end of 1950.
Television sets. Characteristics of purchasers of
television sets and the methods which they used
to finance their purchases are of particular interest
because the industry has undergone such rapid
expansion in the period covered by the surveys.
In 1948, about 6 in 10 of the 700,000 purchasers
had incomes of $5,000 or more. Four in ten pur-
chasers of television sets were in this income group
in 1949 when estimated purchasers were 2.9 million
and again in 1950 when estimated purchasers rose
to 6.1 million units (see Table 2). The concentra-
tion of telecasting facilities in larger centers of popu-
lation has resulted in a corresponding concentration
of purchases. Thus metropolitan areas with 31
per cent of the survey's population accounted for
almost 60 per cent of 1950 television purchases.
The 53 per cent of the spending units in cities and
towns under 50,000 and in the open country ac-
counted for about 25 per cent of all television
purchases.
Prices of television sets reported by purchasers
continued to fall in 1950 but the change in the
median price from $330 in 1949 to $300 in 1950
was not as sharp as the $135 decline between 1948
and 1949 (see Table 10).
About 45 per cent of the television purchasers
reported the use of credit to finance their purchases
and about 30 per cent borrowed more than three-
quarters of the net price. Credit was used by about
25 per cent of the purchasers of television sets who
had incomes of $5,000 or more and by about 55
per cent of the purchasers having incomes less than
$5,000. There was little difference indicated in
the proportion of purchases involving credit within
various price groupings.
Purchase of nonfarm houses. The frequency of
home ownership has risen in the postwar period
as a result of record rates of new house construc-
tion and of the transfer of existing houses from
rental status to owner occupancy. Early in 1951,
according to survey findings, about 54 per cent of
the nonfarm families reported owning their homes
in comparison to 51 per cent early in 1950 and 49
per cent early in 1948 (see Table 13).
6
On the basis of survey findings, it is estimated
that about 2.2 million new and existing houses
were purchased for owner occupancy during 1950
with an aggregate expenditure of about 20.7 bil-
lion dollars (see Table 1). Both average and
median purchase price rose in 1950 and reached
the highest level in the postwar period.
7
8 The 1950 Census of Housing indicated that 53 per cent
of all occupied nonfarm dwelling units were owner occu-
pied as of Apr. 1, 1950. This is very close to the cor-
responding estimate derived from the 1950 Survey of
Consumer Finances.
7 A more detailed discussion of house purchasers in late
1950 and early 1951 is given in the article on pp. 777-99 of
this issue of the BULLETIN. That article presents the results
of a special survey of the housing market which obtained
information from a larger sample of house purchasers than
was obtained by the 1951 Survey of Consumer Finances.
Differences in the universe covered by each survey, in the
choice of the basic sampling unit, in the treatment of certain
financial details, and in the over-all scope of the question-
naire give rise to certain differences in the data obtained
from the two surveys and make it difficult to make other
than very broad comparisons.
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TABLE 13
HOME-OWNING AND RENT-PAYING NONFARM FAMILIES WITHIN DIFFERENT GROUPS
 1
[Percentage distribution of nonfarm family units within specified groups]
Group characteristic
All nonfarm families


























No veteran of World War II
in family
One or more veterans of






































































































































































1 In this table, families include single-person units. Comparable data for 1949 are given in the Federal Reserve BULLETIN for
September 1949, Table 1, p. 1040.
2 Data not available.
There has been little evidence of change in the
postwar years in the proportion of houses bought
entirely for cash and those financed in part by credit.
The proportion of purchasers paying all cash has
ranged between a sixth and a fifth. Although the
proportion of purchasers using credit has not in-
creased, successive relaxations of housing credit
terms have tended to result in a lower average
down payment so that the average ratio of credit
to cash involved in house purchases has risen.
Since housing credit at favorable rates was
in large supply through 1950, the most important
limiting factor on sales was apparently the rate
of production of houses. The persistence of an
excess in the number of spending units planning
to buy newly constructed houses during each of
the postwar years over those actually buying would
indicate, assuming that planned purchases con-
formed to consumers' ability to buy, that available
supply had constantly restricted the volume of new
house sales.
An increased frequency of house purchases in
1950 as compared to 1949 appears in practically
all income, age, and veteran status groupings of
nonfarm spending units (see Table 14). The fre-
quencies of purchases within these various groups
remained practically the same in 1950 as in 1948.
Spending units headed by persons between the
ages of 25 and 44 accounted for about 60 per cent
of the nonfarm home purchasers throughout the
postwar period although they constituted only
about 45 per cent of the population (see Table 15).
The dominance of these age groups in the housing
market can be explained largely by the higher rate
of family formation with consequent requirements
for enlarged housing facilities. The relatively large
representation of spending units containing vet-
erans among house purchasers—more than one-
third as compared with only one-quarter of all
nonfarm spending units—reflects the concentration
of younger men in the veteran group and the high
rate of family formation within this group.
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TABLE 14
ACTUAL AND PROSPECTIVE BUYERS OF NONFARM HOUSES
WITHIN VARIOUS GROUPS
[Buyers as a percentage of all nonfarm spending units within groups]
Group
characteristic
All nonfarm spending units .
Age of head of spending unit:







Veteran of World War
II in unit
No veteran of World
War II in unit








































































































1 Includes those who had bought in given year prior to interview,
those who said they definitely would buy, and those who said
they probably would buy. Data for 1950 and 1951 are not com-
pletely comparable with earlier data because of changes in coding
procedures which tend to reduce somewhat the proportions of
prospective buyers in 1950 and 1951 relative to 1949. Never-
theless, a larger proportion of spending units appear to have been
prospective buyers in 1950 than in 1949, and a smaller proportion
had definite plans for buying.
2 No cases reported or less than one-half of 1 per cent.
3 Prospective purchases in 1951 and actual purchases in 1950
are related to 1950 income. Data for earlier years are similarly
related.
During the 1949-50 period, spending units with
incomes less than $2,000, constituting 25 to 30
per cent of all nonfarm spending units, accounted
for only about 10 per cent of the home purchases
(see Table 16). This group includes a large pro-
portion of the younger and the older people who
are not active in the housing market. The groups
with incomes between $2,000 and $3,999 accounted
for roughly the same share of house purchases as
their relative population weights or roughly 45
per cent. The higher income groups, of course,
accounted for somewhat more than their propor-
tionate share of home purchases.
While the estimated frequency of home-owner-
ship among all nonfarm families has risen sub-
stantially during the postwar years, all groups in the
population have not shared equally in this increase.
In comparing data concerning ownership of homes
in different years, it must be realized that age, in-
come, and, to a lesser extent, occupational groups do
not include the same family units from year to year.
In general, the increase in the frequency of home-
ownership has been more pronounced among fam-
ilies headed by persons between the ages of 35
and 65 than among the younger and older groups
(see Table 13).
Classifications by the occupation of the head of
the family or by family income do not indicate
any definite trends in the frequency of home-
TABLE 15
ACTUAL AND PROSPECTIVE BUYERS OF NONFARM HOUSES, BY AGE AND VETERAN STATUS
 1
[Percentage distribution of nonfarm spending units]
Group characteristic









Veteran of World War II in unit
No veteran of World War II in unit
Not ascertained
All cases. . ...
Number of cases


































































































































1 Includes new and existing nonfarm houses.
2 No cases reported or less than one-half of 1 per cent.
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TABLE 16
INCOMES OF ACTUAL AND PROSPECTIVE BUYERS OF NONFARM
HOUSES
[Percentage distribution of spending units]









































































































































NOTE.—Distributions of prospective buyers in 1951 and actual
buyers in 1950 are related to distribution of income in 1950. Data
for earlier years are similarly related. Table therefore reflects
shifts in distribution of both buyers and income. It is necessary
to keep in mind, as indicated in lower part of table, that from 1947
to 1948 there was some shift from lower to higher income brackets;
in 1949 there was a temporary reversal of this tendency, but it was
resumed in 1950.
Purchasers of new and existing nonfarm houses are included in
the distribution.
ownership from 1948 to 1951. The number of
cases involved in most groupings is rather small
and so any changes from year to year in the
frequency of ownership are well within the sam-
pling errors of differences. The data concerning
home ownership, however, do provide a basis for
evaluating the relative frequencies of home-owner-
ship within various groupings during the postwar
period.
CONSUMERS' BUYING PLANS
At the beginning of 1951, consumers planned to
buy houses, furniture, and major household appli-
ances with about the same frequency as at the
beginning of the previous year. In contrast, fewer
consumers planned to buy automobiles within
the year in 1951 than in 1950. Those thinking of
buying a house were less certain they would carry
out their plans than had been the case in 1950.
At best, analysis of consumers' intentions to buy
is a very complex undertaking. The increase noted
above in the proportion of spending units that were
undecided whether to buy houses during the com-
ing year points up one of the most difficult aspects
of this problem. A consumer's expression of inten-
tion to buy during the coming year is based on his
forecast of prices, credit conditions, his own income,
ease of obtaining the commodity, and similar
aspects of the market and his personal situation.
In periods of rapid political and economic change,
buying plans include a greater element of uncer-
tainty. Recent developments such as wage adjust-
ments and changes in the international situation, to
mention only two, require that buying plans ex-
pressed in the survey interview be used cautiously
at this time. Data regarding factors which afreet
the level of prospective purchases and information
as to conditions which consumers report as affecting
their buying plans may, however, be of some use
in evaluating the future trend of consumer demand.
In general, changes in rates of earnings, the feel-
ing of being better or worse off, and evaluation
of the present period as being a favorable or unfa-
vorable one for the purchase of durable goods are
factors associated with planning to purchase dur-
able goods.
In large part the buying plans expressed at
the time of the survey interview are probably
carried out or altered by midyear. In the 1951
survey there was greater concentration of prospec-
tive buyers of television sets and refrigerators who
indicated that their purchases would be made dur-
ing the first half of the year than had been the
case in the 1950 survey. It is noteworthy that the
survey findings reported in the April issue of this
BULLETIN were among the first indications of the
softness developing in various durable goods mar-
kets since the spring of the year.
Automobiles. The relative frequency of spending
units planning early in 1951 to buy automobiles
during the course of the year fell sharply below the
corresponding estimate for 1950 (see Tabk 17).
While about 10 per cent had definite buying plans
early in 1950, only 6 per cent planned with the
same degree of certitude in early 1951. Inclusion
of the group composed of spending units that
were thinking of buying a car although they had
not reached a definite decision does not alter the
picture. On this basis the proportion of prospec-
tive purchasers fell from 18 per cent in 1950 to
774 FEDERAL RESERVE BULLETIN
Federal Reserve Bulletin: July 19511951 SURVEY OF CONSUMER FINANCES
12 per cent in 1951. Plans to buy both new and
used cars were subject to this movement.
The income distribution of prospective buyers
changed little from 1950 and any differences were
well within the range of sampling error (see Table
2)."
The median price of prospective new car pur-
chases did not change significantly between early
1950 and early 1951 although an upward trend
had been evident since 1946. In the case of used
cars, however, the median prospective price moved
sharply upward, perhaps because demand for post-
war models increased relative to that for prewar
models.
TABLE 17
CONSUMER ATTITUDES TOWAUD PURCHASES OF HOUSES AND
DURABLE GOODS























Furniture and major house-
hold appliances:
Will buy 2

































































































































1 Includes plans for both new and existing nonfarm houses
reported by nonfarm spending units only.
2 Includes those who had purchased in given year prior to being
interviewed.
3 Data not available.
4 Includes those who will buy and will probably buy.
5 No cases reported or less than one-half of 1 per cent.
As in the previous survey, about one-half of the
prospective purchasers of new cars and about one-
third of the prospective purchasers of used cars
8 Data regarding the characteristics of prospective purchasers,
expected prices, and methods of finance are subject to greater
sampling error this year because of the smaller number of
cases involved and for this reason must be used cautiously.
intended to pay cash or cash plus a trade-in for
their purchases (see Table 5). It is interesting to
note that while the proportion of cash purchases
of new cars did not vary between prospective and
actual purchases in 1950 and 1949, in the case of
used cars the proportion of cash purchases tended
to be larger for actual than for prospective pur-
chases.
Furniture and major household appliances. The pro-
portion of spending units having definite plans
to buy at least one household appliance or article
of furniture during the course of the year was
about the same in early 1951 as in early 1950.
With respect to particular items covered by the
survey, the number of prospective buyers of radios
was greater in early 1951 than in early 1950; the
number planning to purchase television sets was
smaller; and there was no change for furniture,
refrigerators, and washing machines (see Table 10).
There was a sharp increase (from about 10 per
cent in 1950 to 30 per cent in 1951) in the propor-
tion of those who, though fairly definite about
their buying plans, were not able to estimate the
price of their prospective purchases (see Table 18).
This change can probably be explained by the
greater difficulty in predicting expenditures when
prices are expected to change than when prices
are expected to be relatively stable. Early in 1949,
when over half of the spending units expected
prices to fall during the year, there was greater
uncertainty about the amount of prospective ex-
penditures than in 1950, when the existing price
level was more generally expected to continue un-
changed. The median amount of expected expendi-
tures rose to about $300 in 1951 from about $290
in 1950. This continued a trend present since 1947.
The income distribution of prospective buyers
of furniture and household appliances included a
somewhat greater proportion of spending units with
incomes of $5,000 or more in 1951 than in previous
years. This increase reflected primarily the general
upward movement in the distribution of money
incomes in 1950.
Houses. The proportion of spending units hav-
ing definite plans to buy a house during the year
was smaller early in 1951 than the previous year.
Inclusion of spending units whose plans were less
definite indicated no significant change in the
potential demand for nonfarm homes (see Table
17). There was some indication of a shift in
demand from new to existing houses.
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TABLE 18
PRICE CLASS OF ACTUAL AND PROSPECTIVE PURCHASES OF
HOUSES AND CONSUMER DURABLE GOODS



































































































































































































1 Includes those who purchased in given year prior to being
interviewed, those who said they definitely would buy, and those
who said they probably would buy.
2 Includes both new and existing nonfarm houses. The price
distributions shown here contain a larger proportion of low priced,
newly built houses than do the data reported in the article on pp.
777-99 of this BULLETIN. The difference appears to be due in part
to differences in the universe to which the data applv and in part
to the inclusion in the later article of an allowance for labor per-
formed by the owners.
8 No cases reported or less than one-half of 1 per cent.
4 Prices were coded to nearest hundred dollars in the 1950 and
earlier surveys. For these surveys, price brackets are: under
$1,450, $l,450-$l,949; $l,950-$2,449; $2,450-$2,949; and $2,950
and over.
5 Data not available.
6 Prices refer to total value of such goods bought by a spending
unit before allowances for trade-ins.
The acceptance of higher prices for housing in
the current economic setting is apparent in the
movements of the median (middlemost) and mean
(average) prices which prospective house buyers
expected to pay in 1951. The median price of
$9,200 and the average price of $9,300 were both
significantly above the corresponding prices re-
ported by prospective purchasers in 1950. These
expected prices had moved upward in most pre-
vious postwar years.
The frequency of definite or fairly definite plans
to buy a home changed little between early 1950
and early 1951 among spending units having in-
comes of $5,000 or more. It declined, however,
among spending units with incomes below $5,000.
As a result of these movements and of the 4 per
cent increase in the proportion of spending units
with incomes of $5,000 or more, the share of the
prospective market accounted for by this group
rose from about 25 per cent in earlier years to
over 35 per cent in 1951.
Prospective purchasers within age and veteran
status groups were uniformly less frequent early
in 1951 than in 1950 if only definite and probable
plans to purchase homes are considered. Spending
units including veterans among their members and
spending units headed by persons aged 25 to 34
continued to account for a much larger proportion
of prospective home buyers than of the total popu-
lation. This pattern has been marked throughout
the postwar period.
More than one-third of the prospective home
buyers expected to make cash down payments of
$1,000 to $2,999 and another 40 per cent expected
to make cash payments of $3,000 or more. Only
one-eighth expected to make a cash expenditure
of less than $1,000. The expected down pavments
were in sharp contrast to the reported liquid asset
positions of the prospective buyers. While 75 per
cent expected to make cash down payments of
$1,000 or more, less than 40 per cent reported
holding liquid assets totaling $1,000 or more. In
more than 15 per cent of the cases the spending
units reported having no liquid assets even though
planning to buy a home. Evidently, current in-
come and sale of nonliquid assets were expected
to furnish substantial portions of the down pay-
ment. About one-fourth of the prospective buyers
already owned a home and one-half of these had
equities of $5,000 or more.
776 FEDERAL RESERVE BULLETIN
Federal Reserve Bulletin: July 1951